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The return of the King of Pop
Why the world cant stop talking -
about Michael Jackson again-—-. -

Don’t stop 'til you get enough of the new biopic. Dive into how the film amplifies Michael
Jackson's larger-than-life presence, blending spectacle and legacy while captivating
audiences across generations

M LOXIAS

JM |

Analysis based on public data collected through Brandwatch and All Ears tool, considering audio transcripts from TikTok,
YouTube, and Podcasts. Analysis period from January 21st to April 21st 2026. Mentions collected in English.
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1 0 2 3 M # Smooth Acceleration: fan-driven moments turn emotional connection and legacy into growing

attention around the film

The online conversation around Michael Jackson's film was driven by viral videos that activated audiences’' emotional
Net Sentiment connection to his music and legacy. With 25K mentions, 314.7M reach, and an estimated PR Value of $102.3M, the
' data shows that attention surrounding the release goes beyond traditional promotion and operates as a cultural

1 3 O/ phenomenon amplified by social media dynamics. The +13% net sentiment also suggests a predominantly positive

reception, sustained by strong emotional audience engagement.

Among the main viral moments were spontaneous videos on TikTok featuring fans reacting to the biopic trailer, as well
as the strong attention generated by Jackie Jackson's emotional reaction to Jaafar Jackson’s performance during the
premiere. At the same time, discussions around key moments from Michael Jackson's life, including his past conflict
with Paul McCartney, continue to fuel organic conversations and keep the topic active across different digital
communities, expanding the film's relevance beyond the release itself.

Source: All Ears.
From January 21st to April 21st 2026.




Source: All Ears.

Record-breaking buzz and cross-platform reach: From January 21st to April 21st 2026.
From short clips to deep dives, the Michael Jackson film expands
~across platforms
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A Michael Jackson turns platforms into stages and drives record-breaking
global attention

The conversation around the Michael Jackson film shows a more distributed dynamic across

platforms, with podcasts leading (58%). Each platform plays a different role: TikTok drives

visibility through short and viral videos, while YouTube and podcasts help sustain the topic (

with more in-depth discussions and commentary. The most recurring terms reinforce this mix -
between film and legacy. Words like “jackson,” "biopic,” "movies,” “trailer,” and “premiere” .". Did you know?
highlight the focus on the production itself, while broader terms and hashtags such as .

#michaeljackson show how the conversation expands beyond the film and connects to his
cultural presence. The Michael biopic was in development
for several years before production
began, going through multiple stages
In terms of overall performance, this level of attention is also visible in the film's official until it was officially greenlit. With a

content. The Michael trailer reached 116.2 million views in the first 24 hours, more than any Sgggzte?;dafgggdoffh;”i:u%gtdgﬂggs‘ti\jg
other music biopic or concert film teaser, surpassing Taylor Swift: The Eras Tour (96.1 million). music biopics ever produced.
It's a clear signal of how much interest the film is already generating even before release.
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* Performance, nostalgia and narrative restraint shape the polarized
reception of Michael Jackson's biopic

Among the aspects most praised by critics, Jaafar Jackson’s performance stands out as
one of the production’s main sources of legitimacy. His ability to accurately recreate
Michael Jackson's gestures, stage presence, and body language has been highlighted as a
key factor in strengthening the emotional connection with audiences. Beyond the
performance itself, the musical sequences and the visual reconstruction of the Off the Wall,
Thriller, and Bad eras expand the film's engagement potential by activating feelings of
nostalgia, collective memory, and the cultural recognition already deeply associated with
the artist's image.

At the same time, critics note that the film tends to avoid the more controversial subjects
and conflicts that shaped Michael Jackson's public life, favoring a more controlled and
celebratory approach. As a result, part of the reception views the production less as a biopic
willing to explore human and cultural complexities, and more as a carefully constructed
tribute designed to preserve legacy and reputation.

Source: All Ears.
From January 21st to April 21st 20286.
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Source: All Ears.
From January 21st to April 21st 20286.

Top sources with the largest audience
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Jaafar Jackson is Michael Jackson's real
3¢ Official campaigns and creator-driven virality expand the cultural reach of Michael Jackson'’s biopic nephew and was chosen to portray him in the
biopic. He had never acted before, making this
his first role in cinema. To prepare for such a

Content published by studio and distributor-affiliated channels, such as Universal Pictures and Lionsgate, generated the complex. chatacter he  went thiolgi an

highest reach volumes, surpassing 56.8 million and 40 million respectively. The main peak occurred on February 2, following intense process that lasted over two years,
the release of the full trailer, pushing reach to nearly 120 million. After a decline in conversation volume, attention began to studying] Mici;aei’? E;;c:.ice, tmovemedntﬁ, aind
; . . . . : . . ‘ : ' personality in detail. During this period, he also
rise _progresswely again a,s the premiere approached, sighaling renewed audience anticipation around Michael Jackson's et Bl cccret b hid e e fromihis
biopic and Jaafar Jackson's performance. own family for about a year.

The data also shows that a significant part of the viral momentum was sustained by independent creators. On TikTok,
@bah7uz reached 7.8 million in reach by transforming the film's universe into more spontaneous and emotionally
recognizable content. The result is a dynamic in which impact no longer depends solely on the official campaign, but also on
creators’ ability to turn the film into socially shareable language, increasing both the relevance and longevity of the
conversation across different digital communities.
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Source: Brandwatch.
From January 21st to April 21st 2026.

Highlighted posts by reach
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# Another Part of the Story Emerges: how the narrative shifts from official Hie v Dagio.
promotion to shared ownership .

The official trailer for MICHAEL - in theaters and IMAX April 24.

. The conversation around Michael Jackson's biopic reached a large scale, totaling 1.6 million mentions
Total X Impressmns and 2.2 billion in reach. The main surge in attention occurred with the trailer release in early February,

while the approach of the premiere drove new increases tied to the final trailer, premieres, and the first
-11% wave of audience reactions.
@

The data shows that the film's visibility is sustained by a combination of official promotion and more
personal content. While official accounts keep the trailer and visual assets in constant circulation, posts ——
from Taj Jackson add a more emotional perspective connected to the family legacy. This dynamic

suggests that new peaks of attention will likely continue to emerge through the combination of official
campaigns and organic reactions from audiences and people closely connected to Michael Jackson's @
universe. Reach: 6M

*From Oct 22, 2025 - Jan 20, 2026
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Source: Brandwatch.
From January 21st to April 21st 2026.
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New look at Jaafar Jackson as Michael
Jackson in ‘MICHAEL"
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Between nostalgia and scrutiny, anticipation grows as audiences debate the balance
between tribute and authenticity

Alex Coleman

The Brand Health Index of 7.61, up +15.13% from the previous period, indicates an overall solid perception of

I know he's family but DAMN

Michael's biopic, positioned within a “good” range. The sentiment distribution reinforces a more balanced
conversation, with 50% neutral mentions, 39% positive, and 11% negative. Positive reactions stand out more
than criticism, indicating openness and anticipation as the release approaches.

Reach: 12.5M @

e Negative: critiques from film reviewers highlighting that the portrayal makes the King of Pop feel less
engaging than expected

D ;e

E
[

e Positive: praise for the realistic characterization, especially the resemblance and makeup, which are seen
as convincing and well-executed.

i 09 ta

e Neutral: interviews with the cast promoting the film, focusing on the production process and sharing
insights without strong emotional positioning.
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Source: Brandwatch.
From January 21st to April 21st 20286.

Top countries Audience Gender Topics of interest by percentage
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Generation X: Born between 1965 and 1980. Music

Generation Y (Millennials): Born between 1981 and 1996.
Generation Z: Born between 1997 and 2012.
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* Nostalgia meets digital rediscovery as generations and global audiences reconnect through
a cultural icon

The conversation around Michael Jackson's biopic shows how the film is able to activate multiple cultural
dimensions at the same time, connecting audiences driven both by nostalgia and rediscovery. The United States
accounts for more than half of the total attention, reinforcing the artist's lasting presence within the American The strength of the conversation lies in how the
cultural imagination decades after the peak of his career. At the same time, the strong presence of markets such as film connects memory and cultural rediscovery at
United Kingdom, Nigeria, and Canada indicates that interest extends beyond generational and regional boundaries, the same time. For part of the audience, the

sustained by digital communities deeply connected to music, entertainment, and pop culture. biopic reactivates emotional memories and
y dig Py Rk connections with the artist: for Gen Z, it works as

a reinterpretation driven by social media, digital

The audience distribution reveals a convergence between emotional memory and contemporary cultural circulation. aesthetics. and viral content. This intersection
Millennials lead the conversation (47.31%), driven by a direct connection to different moments of the artist's between nostalgia and contemporary cultural
trajectory, while the strong presence of Gen Z (38.55%) highlights how the legacy continues to be reinterpreted and circulation expands the film's impact and extends

reactivated through social media, visual aesthetics, and viral formats. The male majority (62%) suggests stronger its relevance across online conversations.
engagement around performance, icon-building, and career narrative, while interests related to sports, family, music,
and books point to an audience connected to entertainment, identity, and emotional experiences.




Source: Glimpse.
From January 21st to April 21st 2026.

The most searched terms reinforce that audience attention is concentrated on
elements tied to the film’'s legitimacy and viewing experience. Searches such
as ‘“cast,” ‘“release date,” “trailer,” “runtime,” and “soundtrack” show
audiences seeking deeper information about the production, cast, and
cinematic experience, indicating interest that goes beyond superficial
curiosity.

michael movie

Search term

At the same time, searches related to IMDb, Reddit, and discussions about
actors reveal a pattern of social validation and collective investigation,
common in releases with strong cultural impact. This behavior suggests that
audiences are not only consuming the film's promotion, but actively
participating in shaping anticipation around the release.

Search Interest Over Time @ + GetAlerts 2 : ' 6] ! GLIMPST

People also search

All 418  Questions 21 Attributes 19 Brands 2

michael movie 2026 e michael movie imdb -
michael movie cast — michael movie soundtrack -
michael movie release date — saint michael movie -
michael movie john travolta — st michael movie -
The search volume for “michael movie"” shows a consistent acceleration in interest over the past few _ A _ _
michael movie with john travolta = freddy vs jason vs michael movie =

weeks, culminating in a significant spike close to the premiere period of Michael Jackson's biopic. This
movement suggests that the campaign has moved beyond traditional promotion and is now generating michael movie trailer — michael movie reddit -
active search intent, signaling growing curiosity and spontaneous audience attention.

munna michael movie — george michael movie -
The growth curve also points to a cumulative effect driven by trailers, social media buzz, and the gl michiash movis - ichiod movii poues i
circulation of viral content. As new materials and public reactions emerge, interest becomes less
dependent on official channels alone and increasingly sustained by the organic expansion of the digital the michael movie - michael movie runtime .

conversation.




How nostalgia, digital participation, and cross-platform conversations transformed the biopic into a
shared cultural experience across generations

#; Cultural ownership beyond promotion
The release of Michael Jackson's biopic shows how major cultural icons no longer rely solely on official campaigns
to sustain relevance. The conversation became driven by fans, creators, and digital communities that transformed
the film into shareable content, expanding its reach through emotional reactions, memes, videos, and organic

discussions.

3k Cross-platform attention ecosystem
Attention around the film is strategically distributed across platforms with different roles. While TikTok accelerated
virality and emotional reach, podcasts and YouTube sustained deeper discussions around legacy, authenticity, and
representation. This dynamic creates a continuous attention ecosystem where different formats keep the topic
active for longer periods of time.

#; Nostalgia versus authenticity
Part of the engagement strength comes from the emotional and visual reconstruction of the artist's most iconic eras,
especially through Jaafar Jackson's performance. At the same time, criticism surrounding the absence of more
controversial themes reveals a growing expectation for more complex narratives, showing that today's audiences
seek a balance between tribute and authenticity.

¥ Generational rediscovery
The conversation connects audiences driven by different experiences. Millennials respond through emotional
memory tied to the artist's cultural peak, while Gen Z rediscovers this legacy through the viral logic of social media
and contemporary digital aesthetics. This convergence transforms the film into a meeting point between cultural
memory and collective rediscovery.
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Loxias & Co. Snhapshot

. . . . Benchmark
Loxias Al transforms complex social media data into structured

intelligence that supports strategic decision making. We help
organizations understand evolving narratives, reputation, audience
behavior, and competitive dynamics across digital environments by
combining social data, integrated datasets, automation, and human
expertise.

As a solution provider, Loxias Al develops intelligence systems that evolve

with the client’s objectives and decision-making processes.

\X/hat \X/e deuver Brand Health

e Social media intelligence analysis
o Cross dataset integration and signal mapping
» Automated intelligence frameworks

="
| 1.GENERAL OVERVIEW

» Proprietary frameworks R

e Strategic reports and decision support insights

Rather than generic monitoring or standard reports, we build intelligence
tailored to each client’s maturity, goals, and decision-making needs.
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